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Google	AdWords	
 

Hello and welcome to video 5 of ‘Grow Your Practice In 5 Days’.   
 
You’ve now got a website that sells, a powerful differentiator, and you’ve 
chosen your ideal target clients.  
 
You can now identify the right marketing strategies to attract the target 
clients to your firm. 
 
Over the next 4 videos, we reveal the most successful strategies currently 
being used by our worldwide members.  
 
Some you’ll be familiar with. But the key with each strategy is HOW to 
use it to achieve maximum results. We know from feedback from our 
members that prior to joining us, they did use some of these strategies, but 
in almost every case, the strategy was poorly implemented, resulting in 
very little or no success whatsoever. So please watch and listen carefully.  
 
This first strategy is the most powerful weapon to use to help your 
UNKNOWN targets find you. However, we also know through testing, 
that your PRIME and SECONDARY targets also use this strategy to find 
you. It’s the internet giant… Google AdWords. 
 
I can almost guarantee that if you are currently using AdWords, it isn’t 
working for you as well as it should! 
 
AdWords should be generating a constant flow of highly targeted traffic to 
your website that sells. And just to recap, this is why having a website that 
sells is so important. Many accountants and CPAs conclude that AdWords 
simply doesn’t work, when in fact – it’s because the website they have is 
broken. It’s blocked and doesn’t act as a sales funnel. 
 
Also, let me say, if you’re not using Google AdWords, this is a huge 
mistake. Google has over 2.4 billion users and has around 12 billion 
searches each month. It is by far the biggest search engine on the planet 
and they invest close to $10 billion a year to ensure they remain at the 
forefront.  
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You must capitalise on their domination. Even if your ad is shown millions 
of times a day, you only pay when someone clicks on it. It is the perfect 
advertising vehicle because you only pay for results. Nothing comes close 
to it. 
 
However, whilst AdWords is a brilliant tool which every accountant and 
CPA should be using, it is quite complex. So although we don’t have time 
to go through every detail right now I’m going to take you through the key 
elements that should help you create a very successful AdWords 
campaign… 
 
Bear in mind that what I’m about to reveal is based on hundreds of 
thousands of pounds and dollars spent on us testing many campaigns with 
our members over the last 3 years… 
 
Okay, so first up you need to be aware that there are 4 key elements to 
Google AdWords… Campaigns, Ad Groups, Keywords and Ads. 
 
Let’s discuss each one… 
 
A campaign is where you set an advertising budget, identify the audience 
you want to reach, and choose where you'd like your ads to appear. 
 
An ad group contains a set of keywords, ads and bids that is a key part of 
how your account is organised. Each campaign is made up of one or more 
ad groups. 
 
The keywords that you choose are used to show your ads to your 
customers. Selecting high quality, relevant keywords for your advertising 
campaign helps you reach the clients that you want, when you want. This 
is why identifying your PRIME and SECONDARY targets is so important. 
 
Then you create your ads, which appear when people search using the 
keywords you’ve identified in each ad group.  
 
That’s the basics, but to get the very best out of AdWords you need to also 
know about ad scheduling, maximum cost per click, geographic targeting, 
negative keywords, keyword matching, ad placement, site links, ad 
extensions, split testing, and a host of other advanced elements. 
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For example, our tests have proved that you should set up 4 campaigns; 
location, general, brand and competitor. They each contain hundreds of 
different keyword phrases and negative keywords to ensure the success of 
the campaign. 
 
Therefore, before setting up your campaigns, I urge you to use Google’s 
excellent tutorial videos. These will help you stay on track and ensure you 
set up a competent campaign. 
 
Alternatively, you can join the Accountants Growth Programme and we’ll 
set up and manage your entire Google AdWords campaign for you, based 
on all our successful techniques that we’ve proven over recent years, 
working with hundreds of our members worldwide. 
 
And even though we set up and manage your campaign on your behalf, 
you still have complete control because you tell us what your monthly 
budget is and we ensure you never go over this limit.  
 
I have to say, this alone is worth many times your monthly membership 
fee. Even if you outsourced your AdWords to an agency, they would 
charge you at least four or five hundred dollars or pounds every month, but 
it will take them weeks, usually months of testing and that includes 
wasting your money before even getting close to the success we have at 
our fingertips. 
 
It’s this ongoing knowledge that makes a massive difference to the success 
of your campaign and you can have access to it right now just by joining 
the Accountants Growth Programme.   
 
So let’s recap...  
 
Here are the key learning points from this fifth tutorial...  
 

1. First... You should be using Google AdWords as one of your key 
marketing strategies.  
 

2. Second... Take time to understand the different elements of 
AdWords. It takes time but it’s time well spent.  
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3. And third... You can get rid of all the hassle, learning curve, testing, 
wastage and time spent setting up your own campaign, by joining 
the Accountants Growth Programme, and we’ll do it all for you! 
 

Now please turn to the ‘One Page Action Plan’ that accompanies this 
tutorial and start putting together your Google AdWords campaign. 
 
Thank you.  
 
 

Looking To Accelerate 

The Growth Of Your Firm? 

 
If you want an EASIER way to acquire more of the 
right type of clients at the RIGHT fee, where 
everything is either done-for you or ready-to-go, then 
the Accountants Growth Programme could be for you. 
To find out if you qualify, click on the link below to 
watch this short 5 minute video... 
 

http://www.academyforgrowth.co.uk/pages/agp-video/  
 
 
 
 


